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�April 21, 2009


Dear Colorado Dealer, 


Tired of all the poor economic news? Think the 24-hours news cycle is


spewing only bad news and overlooking any good news that is out there?





Well, we have good news! Colorado Auto Dealers Association is looking out for you and your�business when it matters most…during these tough times. 


 


You are Better by Association with your membership and involvement in your statewide trade association. 


 


Here are some all-too-rare good news stories for which you may not be aware: 





CADA recently worked with television and radio stations to spread the message that “there has never been a better time to buy a new car.” This resulted in broadcast segments with an estimated value of more than $300,000 provided to your statewide and local industry by radio and television broadcasters—many of whom are also your friends, your neighbors,�and some of your biggest fans. 


Some dealers are breaking the downward trend with record or near-record sales in new or used cars. Positive attitudes, steadfast dedication and creative strategies can make the difference in turning around a negative trend. Recently a few dealers have even expanded operations in defiance of the currently challenged economy.


Consumer confidence has started turning more positive. Hey, it is not yet where we need it or hope to see it. Yet any positive sign in consumer confidence is a precursor to climbing out of the current financial doldrums.


CADA is leading the effort in the Colorado Capitol to create “hold-harmless” for situations in which a consumer provides misinformation regarding the place at which sales/use tax collections should be based in non-home rule cities and counties. This legislation could save the dealer-body in Colorado tens of thousands of dollars annually. 


Your trade association led the effort to enact the most significant improvement in the history of the state’s franchise protections.


CADA is developing worst-case scenario dealer planning with regard to possible bankruptcy by any auto manufacturer. More details will be released soon, including an upcoming dealer-accessible Webinar.


A team effort by CADA, dealers, and Colorado lenders helped close the 'relate-back provision,' benefiting dealers and lenders when a consumer rushes to buy a new or used car (or other high-dollar purchase) before intentionally filing bankruptcy.


Your association recently helped organize the highly successful 2009 Denver Auto Show. With the MDADA, through many auto show-related events, we saw repeated examples of significant public interest in identifying and buying their next new car.


There’s never been a more important time for involvement in your association. CADA fights for you in meetings and legislative sessions you are often not aware of, don’t have time to participate in, or can’t afford to send dealership staff to attend. And in times like these, the impact CADA has on the process in effectively representing dealers can make a difference whether or not a dealership survives. If you are not currently taking advantage of CADA, it is not too late. 


 


This Better by Association-Executive Memo is a new communication tool for you to sharpen your skills and increase your knowledge as a dealer. Watch for more. We are on a mission to make you the best you can be and make your dealership operations not only a survivor, but the most profitable and most viable. There is still time to gain the competitive advantage a membership in CADA promises. ��Help us help YOU! 


 


Sincerely,  
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