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Chair’s Column

Don Gerbaz
CADA Chair

The auto show
was the largest
consumer show in
size ever held at
the Colorado Con-
vention Center.
Topping that the
attendance was
the largest of
any Denver
Auto Show in
history — what
an effort by
CADA staff and
the Denver Auto
Show Planning
Committee

MARCH + APRIL = BIG EVENTS

Well, what a lineup of events that your CADA put on in March and April.

First the Innovative Dealer Summit had record attendance and was packed with ideas,

inspiration and resources. Then the Charity Preview Party for the Denver Auto Show was
(OOHG ZLWK GHDOHUV PHGLD SHRSOH LQGXVWU\ VX
DQG DXWR UHWDLOHUV LQ WKH 3ZKLWH KDWQY 8RB V& W
6KRZ PDGH LW ERWK WKH ODUJHVW LQ VTXDUH-IRRWD
WLQJ QHZ DOO WLPH UHFRUGYVY 7KDW LV GH¢{QLWHO\ C

7TKH 6 XPPLW GLG QRW GLVDSSRLQW ZLWK D OLWWOH V
FROQWHQW WKDW FRVWV PXFK OHVV LQ WLPH DQG PRQ
&RQIHUHQFH 'RQTW JHW PH ZURQJ WKH ODUJHU FRQI
RITHU EXW LW LV GLI¢FXOW WR JHW DZD\ RU WR VHQGC
7TKH  QQRYDWLYH '"HDOHU 6XPPLW DOORZV GHDOHUV W
GRUV ZKLOH DW WKH VDPH WLPH DOORZLQJ XV-WR JlI
ership service providers are like. It may be the best way to interview possible consultants

DQG VHUYLFH SURYLGHUV IRU \RXU GHDOHUVKLS , KL
cost effective way to have access to new information and ideas.

The Clear the Air Foundation and Den- A VN T AT

ver Post Community Foundation hosted a pibolm S

tremendous Charity Preview Party that not FOUNDATION

RQO\ SURYHG WR EH D JUHDW FR fv . Tyee s 1o RN WK

RUJDQL]DWLRQV EXW GRXEOHG IEII(FP%NYEBPQS},\LOH
L J

thousands of dollars for key charities. This partnershi

Y P P FOUNDATION
KHOSV JHW WKH ZRUG RXW DERX.. .. .. v, v w~ ZKD\
GHDOHUV LQ &RORUDGR DI!IH GRI O1 WR W\AllYHO\

clean up the air in our state. With the added C H ARITY VN\,\
media attention and the extra income from P P
WKH &KDULW\ B3UHYLHZ 3D REVIEW ARTY

The Premier Event of the Denver Auto Show

ness and income at the same time.

7KH DXWR VKRZ ZzDV WKH ODUJHVW FRQVXPHU VKRZ L«
WLRQ &HQWHU 7RSSLQJ WKDW WKH DWWHQGDQFH ZD\
KLVWRU\ + ZKDW DQ HIIRUW E\ &%$'$ VWDII DQG-WKH "H
WHH 7KH PRVW HQFRXUDJLQJ SDUW WR PH ZDV WKH |
VHH RXU QHZ FDUV DQG DOO WKH LQGXVWU\ KDV WR F
DQ\ LWHP OHW DORQH D ODUJH WLFNHW LWHP-VXFK O
LQJ XV IRU VRPH WLPH +RZHYHU DOO VDOHV VWDUW
LQ VSDGHY :KHWKHU VRPHRQH FDPH WR VHH WKH QH.:
DQG SOXJ LQ K\EULGV RU PD\EH GULYH D -HHS RQ WKl
everyone loves to at least pass by the exotic cars. The auto show drew in people that are

LOQOWHUHVWHG LQ QHZ FDUV DQG DV \RX NQRZ ZH DUF

To follow up on the successes of CADA there are two new people here to help with our
SULRULW\ HITRUWY -LOO 8QIULHG LV WKH QHZ FRRUG
UROH VKH ZLOO KHOS IDFLOLWDWH WKH GRQDWLRQ R
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Financial Planning

VKH ZLOO DUUDQJH IRU WKH SLFNXS DQG GLVSRVDO E\ SURSHU VD(

Additionally, Polly Penna (pictured left) helps dealers understand the multitude of products and services that CADA
provides as our new Director of Field Services. She not only has information on F&I products, but can help us with
¢QGLQJ zD\V WR VDYH PRQH\ ZLWK WKH DVVRFLDWLRQ LQ FUHGLW
has to offer.

3OHDVH ZKHQ -LOO RU 3ROO\ FDOOV WR VFKHGXOH WLPH WR YLVLW ZLWK \R
WLPH $IWHU DOO DV GHDOHU PHPEHUV RI &%$'$ LW LV IRU RXU RZQ EHQH¢W

~ N/

INTRODUCTION TO PERSONAL FINANCIAL PLANNING

This article is excerpted from A Dealer Guide to Business Succession Planning, NADA University s latest Driven management guide. Personal financial planning is only
one of five elements that you need to consider in building a working business succession plan. Please sign in to www.nadauniversity.com and visit Resource Toolbox to
access this and other Driven guides.

$ SHUVRQDO ¢QDQFLDO SODQ VHUYHV DV \RXU SOD\ERRN IRU RUJDQL]LQJ \R
JXLGH 2QFH D ¢QDQFLDO SODQ LV LQ SODFH LW LV HDVLHU WR IRFXV RQ H
FRQWLQXLQJ EDVLV WR UHDFK LW

~

LB

(cQDQFLDO SODQ VKRXOG FOHDUO\ VKRZ KRZ D/IX® WRB QRKEX DG H QYR BG\G
ZRXOG RQO\ EH DEOH WR SDUWLDOO\ IXQG LI WX IS URSHXU\FHNQDNWHJ R RWHIEG
FRPSOHPHQW DQG SURPRWH \RXU VWUHQJWKYV ZKLOH KL JK®L $IOW QQV KIRX\OGK
FOHDU DFWLRQDEOH LWHPV UHJDUGLQJ KRZ WR PDNH WKH QHFHVVDU\ FKD®

7KH SXUSRVH RI GHYHORSLQJ \RXU RZQ ¢QDQFLDO SODQ LV WR SULRMI—WL]:%
4

$ FRPSUHKHQVLYH SHUVRQDO ¢(¢QDQFLDO SODQ FDQ HQKDQFH WKH TXDOLW\ F
DERXW \RXU ¢(¢QDQFLDO IXWXUH ,W FDQ KHOS \RX EXLOG \RXU SHUVRQDO ¢ Q
RQ \RXU GHDOHUVKLS ZKHQ \RX OHDYH WKH EXVLQHVV $ ;QDQFLDO SODQ D[
\RX IRU WKH XQH[SHFWHG JXLGH \RX GXULQJ HFRQRPLF GRZQWXUQ DQG KH

5HWLUHPHQW FDQ FDXVH \RX VWUHVV |IHDU DQG LQVHEXULW\ 'HYHORSLQJ|I
LW PD\ HYHQ KHOS LPSURYH SHUVRQDO UHODWLRQVKLSVY ZLWKLQ \RXU IBDPL[
VKLS WKDW DOVR DOORZV \RX WR PHHW DOO \RXU ¢QDQFLDO JRDOV .QRZLQ
RI WKH XQNQRZQV DVVRFLDWHG ZLWK ORQWRLWRES ZHHWIOQ 4 ROU /& DWKH WLPH

<RX ZLOO QHHG WR JDWKHU DQG SUHSDUH WKH IROORZLQJ LQIRUPDWLRQ WR

/ILVW RI SHUVRQDO ¢QDQFLDO JRDOV DQG WKHLU SURMHFEWHG FRVWV Z|
SHUVRQDO DQG RU EXVLQHVV ¢QDQFLDO VWDWHPHQWYV
SHUVRQDO EXGJHW DQQXDOL]HG VDYLQJY DQG H[SHQVHV
Current copies of all investment accounts

5. Your current investment risk tolerance

6. &RSLHV Rl LQVXUDQFH GRFXPHQWY OLIH GLVDELOLW\ KHDOWK ORQJ W}

7. Copies of wills, trusts, medical directives, and powers of attorney

2QFH \RX KDYH JDWKHUHG WKH LQI|RUWRPBC/EL RO NHR XRX; \WROQRXDIK 5 OBQRIHV S/U RF
ORZLQJ VL[ VWHS (QDQFLDO SODQQLQJ SURFHVV ZDV GHYHORSHG E\ WKH &H
'"HWHUPLQH \RXU FXUUHQW (QDQFLDO VLWXDWLRQ
,GHQWLI\ DQG SULRULWL]H \RXU SHUVRQDO ¢QDQFLDO JRDOV LQWR QHHL
&RQ¢,¢UP WKH DFKLHYHPHQW RI \RXU ¢QDQFLDO JRDOV
Evaluate and identify alternative courses of action as necessary
5. 8UHDWH DQG LPSOHPHQW \RXU ¢(QDQFLDO SODQ RI DFWLRQ
6. Review, monitor, and update your plan as needed to stay on track
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President’s Column

Tim Jackson
CADA President

The positive impact
of such a successful
event is almost
immeasurable.
We've had
countless messages
and comments
that indicate the
show was helpful
in car sales,
in stimulating the
market and
in generating
excitement for an
industry that was
on its back less than
two years ago.

STARS ALIGNED FOR CADA’S BIGGEST-EVER EVENTS

2YHU WKH SDVW PRQWK HYHQWY RUJDQL]HG XQGHU
EULIJKWHVW DQG EHVW HYHU O0DQ\ WKLQJV FDQ JR Z
HYHQWY ,QVWHDG DW OHDVW WKLV WLPH HYHU\W}

From a member-value delivery standpoint, CADA’s annual Denver Auto Show and the

related, planned events around it, were pulled off with no hitches. This year’s show ar-
ULYHG DW D WLPH ZKHQ FDU VDOHYVY DQG PDUNHWYV L
FRQVXPHU FRQ¢GHQFH VNV\URFNHWLQJ JDVROLQH S
DQG PDQ PDGH = LV QRWKLQJ VKRUW RI DPD]LQJ

In addition to the Denver Auto Show events, CADA also hosted a second Innovative
'"HDOHU 6XPPLW ZKLFK ZDV WLHG WR WXMHGRWHK B LEXP |
DFFRUGLQJ WR SDUWLFLSDQW VXUYH\V ZDV DOVR D

+HUH LV D VKRUWOLVW RI QRWDEOH DFKLHYHPHQWV\
DQG RWKHU "HQYHU $XWR 6KRZ DFFRPSOLVKPHQWYV
T Was up in attendance by 23.3 percent over 2010
T Was up in attendance by two percent over previous all-time high attendance,
set in 2008
T Was up in geographical space by 25 percent; from 400,000 square feet to
500,000 sq. ft.
¥ :DVWKH WM D WDXQUBGCRRG DGY HQWIXRI$H HS\& KU\VOH U
T Was up in “Ride and Drive” experiences by more than double; from four in
2010 to 11 in 2011.
¥ :DVWKH W D WDRUWIH KWKOHYBSWEFRORG X HG ZV
3& ROR U R®KRR’
f :DVW KH VWMRH D WDKWDHD | KAREKWH YSWHIFRQDRG XFHG EURDG
by Telemundo
¥  QFUHDWHYWCH Q@D IRKD URVWHYBBUBAPR WMKG® XEOH
F 21 1HUHR X SW QF NRHIWUW W NWLHPUWH
f 2ITHUH® Y HDUL ON DW L F NRHWWUW W RWLHPUH
T Increased media coverage (earned media) by an estimated 25 to 30 percent.
t % HFD®PHUIHY WBHXWK RZQWV\HDU KLVWRU\
¥ % HFD®PHU FHRWOQW X\PHRIZAK L V WVRRALR O R KIR®KR H @\W DRVH U
T Hosted Innovative Dealer Summit event on front of Denver Auto Show

The positive impact of such a successful event is almost immeasurable. We’ve had count-
OHVV PHVVDJHY DQG FRPPHQWYV WKDW LQGLFDWH W
LQJ WKH PDUNHW DQG LQ JHQHUDWLQJ H[FLWHPHQW
WZR \HDUV DJR

Innovative Dealer Summit A\

CADA has developed an important, /\ /\
IDVW SDFHG KLJK HQHID‘E‘!XERQ‘SFE]‘MMIT
FRQIHUHQFH 3DUWLFLSDUWV ZHLJKHG T

WKURXJK DWWHQGHH VXUYH\V ZKLFK GHPRQVWUDW

teams in the Summit concept.
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Legislative Update

+HUH LV D VDPSOLQJ RI WKH DWWHAQ
Our dealership s web traffic has doubled since find-

ing new, talented website leadership at the Innovative
Dealer Summit.

The general attendance sessions were awesome and

overall I thought it was a great event. Nice Job!
Congratulations Tim. Job well done. Your idea to com-

bine the events worked, as well as getting the word out

in every way possible. You and your staff do a terrific
job and we are thankful for your efforts every day.

1 just wanted to express my gratitude for everything you
spearheaded from the Green Car Parade to the Dealer
Summit and of course THE MAIN EVENT!

Wanted to say thank you for a great Innovative Dealer
Summit last week, great Charity Preview Party at the
Denver Auto Show, and an even better recommendation
for dinner at Edge at the Four Seasons. Fantastic steaks.

1 want to reiterate how much we enjoyed participating in
the Innovative Dealer Summit. You guys did a bang up
job. We hope to do something next go around.

I would like to send you a “WAY TO GO for such an
amazing event today! You are an impressive organi-

zation and I am proud to be a part of your “extended
family.”
applauded across this nation as you have shown your
Dealer contingency programs that are certainly a step
above anything they have ever encountered! I look for-

Your efforts and professionalism should be

ward to a focused follow-up with your team, beginning
Monday, and thank you again for a terrific Innovative
Dealer Summit, and Denver Auto Show 2011!

The compliance program was compelling and will
change a lot of what we do. Henrick is a terrific speaker
and very knowledgeable.

7TKHVH FRPPHQWY VHUYH WR GHPRQ
the effort to host the Innovative Dealer Summit on top of the
Denver Auto Show, a time that is the absolute busiest for your
CADA staff and volunteer leaders.

1RQH RI WKH VXFFHVVHY DFKLHYHG 2
ZLWKRXW WKH DFW L Dehvel Quk®ShbivPpth@- W
ning committee and CADA’s board of directors. The volunteer
OHDGHUVKLS RI WKH UHFRUG EUHDN}
made up of Mark Wallace F K Hdrid Brocksmith, vice
FKDLU DQG FRPP LRW JHAHNBRHNRRIEE BI@V. O O
ODIIHRRPR\DOOUHIBWRQ@PWDOHDVH WKDQNV
when you see them next. They made the decisions and provided

1V SENATE DEMOCRATS AND
REPUBLICANS BUDGET DEAL
RESTORES VENDOR ALLOWANCE

7KH IROORZLQJ LV D VXPPDU\ RI WKH
Senate Democrats and Republicans.
$IJUHHPHQW RQ EDODQFHG EXGJH
BHGXFWLRQ LQ SURSRVHG FXWV]
WR PLOOLRQ WKLV LQFOXGHVY]
PLOOLRQ IURP WKH SXEOLF OD
KLIJKHU UHGXFWLRQV 7KLV DOVR
SUHVFKRRO DQG IXOO GD\ NLQGH
1R QHZ WD[HV RU XVH RI IHH EDV
(PHUJHQF\ FDVK UHVHUYH RI- R|l
priations.
$W OHDVW DQ DGGLWLRQDO -
cation fund.

>

A

6. A reduction of (unknown amount) across many pro-
JUDPVY DV UHFRPPHQGHG E\ WKH
7TUDQVIHUV RI 3SDERXW~ PLOOL
EDODQFH WKH *) DQG HOLPLQDWH

PLOOLRQ IRU WKH VWDWH IRU
IRU WKH DOORWPHQW WR YHQGR
UHVWRULQJ WR WKH IXOO DOORW

9. Suspension of the sales tax exemption for tobacco prod-

XFWV HTXDWLQJ WR PLOOLRQ
¢VFDO \HDUYV

$ OHJLVODWLYH GHFODUDWLRQ

\HDU SHUPLWWLQJ WKH WUDQVIH

WD[HVY WR EH XVHG IRU EXGJHW H

Al

CADA PRIORITY LEGISLATION
WARWAITS 'COVERNOR SIGWATURE

+% E\5HS 5DPLUH] DQG 6HQ OLW
banks and lenders to provide a lien release and motor vehicle
WOH ZLW GD\V RI WKH ¢QDO
RXP&D%WHV\?E'é%énﬁ‘wb'fqoﬁzmqu ‘R
e IB"’VXUH 7KH +RXVH KDV FRQFXUUHG
DQG UH SDVVHG WKH ELOO E\ D YRW

'poc BREHDIBY Kk BERFFRVHG pEVHQ

7KLV LV D KXJH VXFFHVV IRU &RORUL
WKEMFbé)é\YHFLDWH DOO GHDOHU SDUW.L

el

1 -

SDVVHG :H ZLOO OHW \RX NQRZ ZKH®
WKH OHDGHUVKLS WKDW PDGH WKH *J_IER(Y—I Lbﬁ)t(J %I—Bl\lfl-llq OHHQRW% G ROFH
events and the Innovative Dealer Summit the best possible.

ately enforceable.
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Regulatory & Legal Updates

NEW REGISTRATION AND RECORDKEEPING REQUIREMENTS
APPLY TO DEALERS AS ‘GENERATORS’ OF USED/WASTE TIRES

1HZ UXOHV UHTXLUHG XQGHU OHJLVODWLRQ SDVVHGHRW BRRGR BBGROODAMWW DHIDA
IRU PRWRU YHKLFOH GHDOHUV 3ULRU ODZV KDG UHVXOWHG LQ VHYHUDO GHSI
WKH VDOH RI DOO QHZ WLUHV WR IXQG ZDVWH WLUH RYHUVLJKW $XWKRULW\ F
3XEOLF +HDOWK DQG (QYLURQPHQW &'3+( DQG WKH UXOHV WKH\ KDYH SDVVFH
IRU ZDVWH WLUH KDXOHUV DQG ZDVWH WLUH IDFLOLWLHYVY LQFOXGLQJ GHDOHI

7KH FKDQJHV DIIHFW DXWRPRWLYH UHWDLOHUY DQG DOO EXVLQHVVHYV WKDW F
MZDVWH WLUHY DV
a tire that is no longer mounted on a motor vehicle and is no longer suitable for use as a tire due to wear, damage, or deviation from
manufacturer s original specifications. Includes tires on premise that are not organized for resale by size in a rack, or stacked in a
manner that allows inspection of each individual tire. The definition includes repairable tires, scrap tires, altered waste tires and used
tires. It does not include a tire-derived product or crumb rubber, new tires, warranty adjusted tires, or inventoried used tires.

6SHFL¢FDOO\ IRU GHDOHUVY WKHUH DUH QRZ WKH IROORZLQJ PHQ
1. 5(*,675%$7,21)DFLOLWLHY WKDW JHQHUDWH PROWHHWWUNWRXWWS DQ
LVWHU 7KH &HUWL¢ FDWH RI 5HIJILVWUDWLRQ )RUP :7 HWH

RXW DQG FRPSOHWHG E\ KDQG IRU PDLOLQJ WR &'3+( 7KH‘A" D\ P H
IDFLOLW\ VR GHDOHUV QHHG WR FRPSOHWH WKH UHJLVWU‘ IR

2. (&%) &(57,),&%$7($IWHU UHIJLVWUDWLRQ GLVSOD\ DQG UHFR_ UH
FRS\ RI WKH *HQHUDWRUYfV :DVWH 7LUH &HUWL¢{FDWH RI 5HJL Q F
and be available for inspection by the Department. The Waste Tire Facility decal must be dis- :
played in a prominent location. _

3. 86($5(*,67(5('+%$8/(5 $00 WLUHV PXVW EH WUDQVSRUWHG E\ D WV H UHJ
KDXOHU GHDOHUV ZLOO QHHG WR FKHFNS$IRPUWM TXLDE GRGHI KDXC
WDLQHG RQ &'+3(fV ZHE VLWH

4. 0%$1,)(67)2506&203/(7(' 832175%$16)(5+DXOHUYV DUH UHTXLUH GH
FRS\ RI D 8QLIRUP :DVWH 7LUH ODQLIHVW )RUP :7 IRU HDF I WL
IURP ERWK WKH KDXOHU DQG ZDVWH WLUH JHQHUDWRU GHD’ KD X

to maintain records of manifests for three years.

127( 6RPH GHDOHUV KDYH LQTXLUHG DERXW IHHV WKDW ZDVWH KDXOHUV DUH |
HGLWLRQ RI| 2BZQFDREDR SMFURDG/RPBDU\ RI DOO UHTXLUHPHQWY SURYLGHG E\
JOHHW 6HUYLFHV ORUH LQIRUPDWLRQ UHVRXUFHV YLVLW WKH &'+3( :DVWH WLL

ABOVE GROUND STORAGE TANKS - STATE REGULATIONS & RECENT ENFORCEMENT

$ QXPEHU RI GHDOHUVKLSY KDYH LQTXLUHG DERXW HQIRUFHPHQW QRWLFHV W
6DIHW\ 236 RI WKH 'HSDUWPHQW RI /DERU (PSOR\PHQW

%$&.*5281" /IDVW \HDU WKHUH ZDV LQFUHDVHG UHJXODWRU\ SUAIVQYX U$6U0WHJIDKLE
WKHUH KDYH EHHQ ODZV DQG UHJXODWLRQV UHJDUGLQJ $67V IRU TXLWH VRPH
ODUJH IXHO WDQN IDUPV DQG RU UH¢{¢QHULHYV ZLWK YHU\ ODUJH FUXGH UH¢QHC
GH¢(FLHQFLHY DQG XSJUDGHV UHJDUGLQJ 867V DQG ODUJHU $67V (3%$ DQG WKH
OXEULFDWLQJ RLOV XVHG RLO HWF )XUWKHUPRUH &RORUDGR $67 UXOHV DU

6 Colorado Automobile Dealers Association April 2011



Regulatory & Legal Updates

(< 67$7(5(48,5(0(176 ,Q EULHI WKH

PHQWVY EHORZ FXUUHQWO\ DSSO\ X
5HJLVWUDWLRQ $00 SHWURO
RI JDOORQV RU PRUH DQG O
PXVW EH UHJLVWHUHG ZLWK 2
IHH LV SHU WDQN
800ODJH ORJV 7KH VWDWH DOV
ZLWKLQ WKH FDSDFLW\ DERYH PXV

for a vehicle and erode or even eliminate any potential
DSSURYHG 800DJH ORJ IRUP WR UHgg)g

GV\WKG BBRERVWRRY MWRMH\ RYHUS

DJH FDSDFLW\ DYDLODEOH LQ WKH oM@ \RW RP Sk ¥ RrOHQ I 6 WRLNSSHDUPQ

(ITHFWLYH $SULO WKH UHTXL U H PHIOVUIRSDWD QW KNYRORKBPNLQJ WKH YHK
GRFXPHQWDWLRQ XOODJH ZLQOO ECFF'COZHBFLYHG LI WKH WDQN LV
HTXLSSHG ZLWK HLWKHU DQ DXGLE \OHHRAPY Bdrhe people hgbityally big Refoyipvhat an

WHJ DZ@%(?_@,GLFWDWI-
ZLOO VWRS GHOLYHUY RI OLTXLE Wﬁ?ﬁ)e/r%bldder%@ilablg%owblddermay e atraid of risks

Monthly Inspection. Furthermore, the state also or simply conservative. Either way, he doesn’t win.
mandates that a monthly inspection of the tank(s) is 7K XUBHDUFK HQJLQHYV DYDLODEOH R
FRQGXFWHG XVLQJ DQ DSSURYHG GIBIJPRURHW UHSRUWY DQG JXLGH ER
auction values. An accurate appraisal of a vehicle’s condition is

$SWWDFKHG WR WKLV %XOOHWLQ LV D Wk%@@ﬂf—?@%@@?ﬁﬁl@boﬁquwQ‘Fﬁ“mln@sa"e'

UHTXLUHPHQWYV 9LVLW WKH ODUFK hlclesawl)x(/a'_Peﬁnld %E@ %asebeforetheauc—
tion, he is more likel héno wal ay w1t vehicles he needs

DW ZZZ FDGDRSHQURDG RUJ IRU PRUH LQ LR BRW MR velti@RXRR a retail customer
&RPSOLDQFH 3DFNDJH GRFXPHQWDWLRQ DQG OLQNV WR NH\ IRUPV

When Selling
)857+(5,1)250$7,21 $66,67%$ IGRADA’s &RQV(_DQ(Dh‘esooneryourvehiclescanbeenteredinto
(QGRUVHG SURYLGHU .33%$ FDQ DVVLVW (‘%—F Vi% %9EVL\%;/RV\ll\}-')KEI-R/VI-l—| R
put em on their buy lists

DQG RWKHU (+ 6 FRPS™ZNA LS 8 =5 . Q R 2V KOHD U NSty print and online auction Market
9LVLW ZZZ NSDRQOLQ't QWDﬁWorts to determine a vehicle’s worth. Take seasonal price
&DPHURQ &XUWLV DW DGMXVWPHQWY LOQWR FRQVLGHUDWL
FFXUWLV#NSDRQOLQH rKRP .3% LV DYDLESULQJ DQG VXPPHU DQG 689V LQ FR

DEOH WR DVVLVW ZLWK DQ\ VSHFL¢F U#B‘%GB‘W‘F@W LRYWKGHRK QR H% D\ VWAQ
DXWR DXFWLRQV H[LVWV EX\HUV

asa seller The better your reputation, the more bidders you’ll

have in your lane.
Appearance Matters. SHFRQGLWLRQLQJ DQG

may encounter.

EMISSION TESTING VOUCHERS: GLIIHUHQFH DQG FDQ \LHOG JRRG UH
COST CAN BE PASSED ALONG When Buying

TO CONSUMERS Do Your Homework. 7DNH DGYDQWDJH RI DXHF
VIVWHPV 7KH QLJKW EHIRUH WKH DX
IXQFWLRQ RQ WKH DXFWLRQYV ZHE V
2Q DXFWLRQ GD\ FKHFN WKH GDWDED
XWH FRQVLIQPHQWY )LQDOO\ GRZQ(

to your PDA and take it with you in the lots and lanes.
S$UULDH OQ:® O M/ K R Where’s no substitute for do-

QUESTION: Are dealerships able
to pass along to consumers the

325 charge for the emission testing

vouchers that must be provided?

FC

RN

W

Wl
- W
LW
VI
D R |

ANSWER: YES. The relevant statute, C.R.S.
VSHFL;FDOO\ DOORZV IRU
SURYLGHG 32ZLWK RU ZLWKRXW F
XS WR WKH PD[LPXP DPRXQW FKD
LQVSHFWLRQ DW DQ HQKDQFHG L
-DQXDU\ LVVXH RI 2SHQ 5
WKH YRXFKHU UHTXLUHPHQWYV
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Colorado Auto Outlook

Released: March 2011 Covering data thru February 2011

Sponsored by:

Colorado Auto Outlook” ———

Comprehensive information on the Colorado automotive market Colorado Automobile Dealers Association
Quick Facts Percent Change in Colorado New and Used Retail Light Vehicle Registrations
7 T (Used registrations only include vehicles seven years old or newer)

40.0%

0

30.0% 26.8%

20.0% 1519 17.0%

10.0%

0.0% B New
-10.0% 4.9% ! -3:0% B7% = Used
-20.0%

-30.0%
-40.0%
Feb '11 v. Dec '10 thru Feb '11 v. YTD '11 vs.
Feb '10 Dec '09 thru Feb '10 YTD '10
Colorado New and Used Vehicle Markets Summary
(Used registrations only include vehicles seven years old or newer)
Previous Three Months
Retail New Vehicle Registrations Retail Used Vehicle Registrations
Dec '09 thru  Dec '10 thru Percent| Dec'09thru  Dec '10 thr

Feb '10 Feb '11 Change Feb '10 Feb '11 Change
Total 26,114 30,057 15.1% 40,379 39,169 -3.0%
Cars 10,448 11,912 14.0% 17,465 16,681 -4.5%
Light Trucks 15,666 18,145 15.8% 22914 22,488 -1.9%
Japanese Brands 12,757 13,941 9.3% 12,936 13,022 0.7%
Detroit Three Brands 9,193 10,769 17.1% 21,585 19,855 -8.0%
European Brands 2,730 3,128 14.6% 3,974 4,113 3.5%
Korean Brands 1,434 2,219 54.7% 1,884 2,179 15.7%

Retail New Vehicle Registrations Retail Used Vehicle Registrations
YTD YID Percent YTD Percen
2010 2011 Change 2010 2011 Chang
Total 15,996 18,708 17.0% 23,635 22,519 -4.7%
Cars 6,418 7,433 15.8% 10,161 9,564 -5.9%
Light Trucks 9,578 11,275 17.7% 13,474 12,955 -3.9%
Japanese Brands 7,754 8,675 11.9% 7,668 7,511 -2.0%
Detroit Three Brands 5,689 6,700 17.8% 12,620 11,395 -9.7%
European Brands 1,664 1,931 16.0% 2,277 2,349 3.2%
Korean Brands 889 1,402 57.7% 1,070 1,264 18.1%

Data Information

All data represents new and used vehicle retail registrations in Colorado and excludes fleet and wholesale transactions. Used vehicle data only includes vehicles
seven years old or newer and excludes private party transactions. Please keep in mind that monthly registration figures can occasionally be subject to fluctuations,
resulting in over or under estimation of actual results. This usually occurs due to processing delays by governmental agencies. For this reason, the year-to-date
figures will typically be more reflective of market results. Green shaded areas in tables represent the top ten ranked brands.

Data Source: AutoCount data from Experian Automotive.
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Page 2 Colorado Auto Outlook
New Vehicle Market Brand Registrations
Colorado New Retail Car and Light Truck Registrations
February Three Month Period YTD Totals (thru Feb) e
Dec '10 thru Feb '11 Market Share (%)
Colorado us. Colorado US| Colorado us. Colorado
20101 2011] %chg.| %chg] Yr.Ago| Current| %chg.| % chg 2010 2011 %chg.| %chg] 2010] 2011| Chg.
[TOTAL 7,400] 9,383 26.8%| 22.9%|] 26,114| 30,057 15.1%| 25.0%] 15,996 18,708 17.0%| 22.9%
Acura 85 121  42.4%| 41.5% 330 405 22.7%| 38.0% 184 252 37.0%| 415%( 12| 13| 0.1
Audi 132 144 9.1%| 32.4% 432 456 5.6%] 24.8% 270 289 7.0%| 32.4%| 1.71 15| -0.2
BMW 152 233 53.3%| 30.1% 557 625 12.2%| 27.3% 346 409 18.2%| 30.1%| 2.2 2.2| 0.0
Buick 66 86] 30.3%| 26.9% 234 295 26.1%| 40.8% 142 183] 289%| 26.9%] 09| 1.0 0.1
Cadillac 78 72 -1.7%|  46.9% 250 289 15.6%| 48.3% 171 171 0.0%| 46.9%| 1.1 0.9] -0.2
Chevrolet 662 768 16.0% 13.3%) 2,229] 2,343 5.1%| 21.2%| 1,393 1,638] 10.4%| 13.3%| 8.7 8.2| -0.5
Chrysler 34 74 117.6% 18.9%) 137 178] 29.9%| 42.3% 80 114] 42.5%| 18.9%| 0.5 0.6 0.1
Dodge (incl. Ram) 296 359 21.3%| 28.9% 956 1,286 34.5%| 57.4% 585 765 30.8%| 28.9%| 3.7 4.1 0.4
Ford 880 1,136] 29.1% 13.3%] 3,080 3,798 23.3%| 26.0% 1,815 2,312 20.7% 13.3%| 12.0( 12.4] 0.4
GMC 245 312] 27.3%| 18.1% 941 1,070 13.7%| 34.4% 564 679 20.4%| 18.1%| 3.5 3.6/ 0.1
Honda 637 798| 253%| 21.4%) 2,365| 2,470 4.4% 22.3% 1,435 1,550 8.0%| 21.4%| 9.0 83| -0.7
Hyundai 259 364] 40.5%| 65.3% 773 1,145] 48.1%| 76.6% 476 7001 47.1%| 65.3%| 3.0 3.7 0.7
[Infiniti 76 72 -5.3%| 41.4% 219 259 18.3%| 37.3% 133 178] 33.8%| 41.4%| 0.8 1.0 0.2
Jaguar 2 3| 50.0%| 30.6%| 9 111 22.2% 17.9% 5 8| 60.0%| 30.6%| 0.0 0.0 0.0
eep 216 432] 100.0%| 49.3% 786 1,319] 67.8%| 71.8% 479 830 73.3%| 49.3%| 3.0 4.4] 1.4
Kia 210 385] 83.3%| 59.8% 661 1,074 62.5%] 75.9% 413 702 70.0%| 59.8%| 2.6] 3.8] 1.2]
Land Rover 32 411  28.1%| 25.6% 135 151 11.9%| 27.8% 7 90 16.9%| 25.6%| 0.5 0.5] 0.0
Lexus 185 170 -8.1% 1.1%, 728 647 -11.1% -0.5%| 459 402 -12.4% 1.1%| 29| 21| -0.8
Lincoln 46 58] 26.1%| -10.1% 147 157 6.8% 5.3%| 90 98 8.9%| -10.1%| 0.6] 0.5] -0.1
Mazda 172 203] 18.0% 7.0% 479 597 24.6%| 12.0% 325 366 12.6% 7.0%( 2.0 2.0] 0.0
Mercedes 103 146 41.7%| 37.1% 409 446 9.0%| 18.5% 261 276 57%| 37.1%| 1.6] 15| -0.1
MINI 22 40| 81.8%| 38.6% 90 139] 54.4%| 29.7%) 48 82| 70.8%| 38.6% 0.3] 04| 0.1
Mitsubishi 36 501 38.9%| 50.5% 106 168| 58.5%| 51.0%) 68 101 48.5%| 50.5%| 0.4 05| 0.1
Nissan 436 598| 37.2%| 22.7%§ 1,637 1,883] 15.0%| 26.8%] 993 1,179 18.7%| 22.7%| 6.2 6.3 0.1
Porsche 20 24] 20.0%| 39.8% 53 104 96.2%| 49.2% 31 64| 106.5%| 39.8%( 0.2 03] 0.1
Saab 2 16| 700.0%| -10.7% 15 33| 120.0%| -10.7% 12 241 100.0%| -10.7%| 0.1] 0.1] 0.0
smart 8 4] -50.0%| -40.4%| 22 9] -59.1%| -41.1% 10 5| -50.0%| -40.4%) 0.1f 0.0 -0.1
Subaru 696 990 42.2%| 11.6%] 2,429 3,108 28.0%| 24.7% 1,499 1,897 26.6%| 11.6%| 9.4] 10.1] 0.7
Suzuki 55 54 -1.8%| 38.9% 205 169| -17.6%| 23.1% 124 90| -27.4%| 389%| 0.8] 05| -0.3
Toyota/Scion 1,143 1,278 11.8%| 28.0%] 4,249] 4,234 -0.4%| 10.5% 2,529 2,659 5.1%| 28.0%| 15.8] 14.2| -1.6
Volkswagen 236 263 11.4%| 24.6% 766 888 15.9%| 22.1% 455 518 13.8%| 24.6%| 2.8 2.8] 0.0
Volvo 71 79 11.3%| 22.5% 235 250 6.4% -1.8% 145 153 5.5%| 22.5%| 09| 0.8 -0.1
Other 107 10| -90.7%| -81.2% 450 51| -88.7%| -74.0%, 279 24| -91.4%| -81.2%) 1.7] 0.1] -1.6
Change in New Vehicle Segment Market Share - YID 2011 thru February vs. YID 2010
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Used Vehicle Market Brand Registrations (only includes vehicles seven years old or newer)
Colorado Used Retail Car and Light Truck Registrations
Februay Three Month Period VID thru Feb YTD thru Feb
Dec '10 thru Feb '11 Market Share (%)
2010 2011 % chg| Yr.Ago| Current|] % chg| 2010 2011 % chg 2010 2011 Chg.
TOTAL 12,409] 11,798 -4.9%f 40,379 39,169 -3.0%f 23,635 22,519 -4.7%]
Acura 139 181 30.2% 484 613 26.7%) 277 337 21.7% 12 1.5 0.3
Audi 154 189 22.7% 554 619 11.7% 298 349 17.1% 1.3 1.5 0.2
BMW 260 263 1.2%| 828 826 -0.2%| 465 481 3.4%| 2.0 2.1 0.1
Buick 109 103 -5.5% 388 351 -9.5%] 208 200 -3.8% 0.9 0.9 0.0]
Cadillac 183 160] -12.6% 584 585 0.2%| 356 335 -5.9% 1.5 1.5 0.0}
Chevrolet 1,393 1,342 -3.7% 4,607 4,386 -4.8% 2,686 2,535 -5.6% 11.4 11.3 -0.1
Chrysler 429 344 -19.8%| 1,355 1,114] -17.8% 780 651] -16.5% 33 2.9 -0.44
Dodge (incl. Ram) 1,025 897| -12.5% 3,222 3,089 -4.1%) 1,878 1,765 -6.0% 7.9 7.8 -0.1
Ford 1,572 1,413 -10.1% 5,068 4,821 -4.9% 3,004 2,823 -6.0% 12,7 12.5 -0.2
GMC 380 333] -12.4% 1,198 1,144 -4.5% 724 649 -10.4% 3.1 29 -0.2
Honda 585 663 13.3% 1,924 2,057 6.9%) 1,156 1,184 2.4%) 4.9 5.3 0.4
Hummer 81 58| -28.4% 254 218 -14.2% 154 1051 -31.8% 0.7 0.5 -0.2
Hyundai 333 339 1.8%) 1,122 1,126| 0.4%] 611 639 4.6%) 2.6| 2.8 0.2]
Infiniti 165 102| -38.2% 435 390 -10.3% 275 220] -20.0% 1.2 1.0 -0.2)
Jaguar 23 12| -47.8% 64 38| -40.6% 41 19| -53.7% 0.2 0.1 -0.1
Jeep 649 715 10.2% 2,296 2,314 0.8%) 1,302, 1,317 1.2% 5.5 5.8 0.3]
Kia 266 331 24.4% 762 1,053 38.2% 459 625] 36.2% 1.9 2.8 0.9
Land Rover 89 75| -15.7% 294 243 -17.3% 165 140| -15.2% 0.7 0.6 -0.1
Lexus 237 239 0.8% 754 730 -3.2% 462 445 -3.7% 2.0 2.0 0.0)
Lincoln 67 75 11.9%' 241 266 10.4% 136 147, 8.1% 0.6 0.7 0.1
Mazda 245 213 -13.19% 775 749 -3.4% 476 444 -6.7% 2.0 2.0 0.0)
Mercedes 140 160 14.3;] 428 537 25.5% 261 321 23.0%4 1.1 1.4 0.3
Mercury 80 78 -2.5% 255 250 -2.0% 145 146 0.7% 0.6 0.6 0.0)
MINI 45 41 -8.9% 132 134 1.5% 82 67| -18.3% 0.3 0.3 0.0
Mitsubishi 151 85| -43.7% 429 310 -27.7% 242 167 -31.0% 1.0 0.7 -0.3
Nissan 795 735 -7.5% 2,433 2,394 -1.6% 1,460 1,442 -1.29 6.2 6.4 0.2
Pontiac 371 233 -37.2% 1,271 722| -43.2% 733 412 -43.8% 3.1 1.8 -1.3
Porsche 35 36 2.9% 102 115 12.7% 63 70 11.1% 0.3 0.3] 0.0)
Saab 57| 51 -10.5% 204 167| -18.1% 101 88 -12.9% 0.4 0.4 0.0
Saturn 231 165| -28.6%) 769 566| -26.4% 477 304 -36.3%| 2.0 1.3 -0.7
Subaru 430 507 17.9% 1,460 1,759 20.5% 806 999 23.9% 3.4 4.4 1.0
Suzuki 101 94 -6.9%| 294 278 -5.4%| 186 158| -15.1% 0.8 0.7 -0.1
Toyota/Scion 1,159 1,129 -2.6%) 3,900 3,711 -4.8%) 2,313 2,101 -9.2%) 9.8 9.3 -0.5]
Volkswagen 253 278 9.9%] 852 936 9.9%) 497 535 7.6%] 24 2.4 0.3
Volvo 141 139 -1.4% 495 477 -3.6%) 292 267 -8.6%) 1.2 1.2 0.0]
Other 36 20| -44.4% 146 81| -44.5% 64 32| -50.0%) 0.3 0.1 -0.2)
Change in Used Vehicle Market Share by Age of Vehicle
YTD 2011 thru February vs. YTD 2010
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New Vehicle Market Percent Change in Brand Registrations
YTD 2011 thru February vs. YTID 2010
(Top 30 selling brands)
Porsche N, 106.5%
sazb P S 100.0%
Jeep S, 73.3%
MINI P  70.8%
Kia O  70.0%
Mitsubishi _ 48.5%
Hyundai S 47.1%
Chrysler S 42.5%
Acura S 37.0%
Infiniti S 33.5%
Dodge S 30.5%
Buick S 25.9%
Subaru I 26.6%
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GMC I 20.4%
Nissan I 15.7%
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Land Rover _ 16.9%
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NADA Director’s Message

Jeff Carlson
Glenwood Springs Ford
Colorado NADA Director

NADA has

endorsed legislation
currently under
review by the
House Energy
and Commerce
Committee that
will better balance
fuel and emissions
reductions without
needlessly increasing
the cost of new
cars and trucks.

NADA LAUNCHES ‘JAPAN RELIEF" CAMPAIGN

1$'$ LV XUJLQJ LWV PHPEHUV WR VXSSRUW WKH -

nami fund of the American Red Cross.

7R MXPSVWDUW WKH FDPSDLJQ WKH 1$'$ &KDULWDEO|
GRQDWLRQ WR WKH 5HG &URVVY VSHFLDO -DSDC
VXSSRUW GLVDVWHU UHOLHI HITRUWY LQ -DSDQ DIWHL

7R IDFLOLWDWH GHDOHU GRQDWLRQV WR -DSDQ UHOL
KDYH ODXQFKHG D PLFURVLWH GHGLFDWHG WR 1$'$ FI
WR $PHULFDQ 5HG &URVV -DSDQ (DUWKTXDNH DQG 7\
WRQ '&

37TKH PDIJQLWXGH RI WKH GLVDVWHU LQ -DSDQ NHHSV
VDLG 6WHSKHQ :DGH 1%$'$ FKDLUPDQ 3:HfUH UHDFKLQ
DFURVV WKH FRXQWU\ WR KHOS VXSSRUW WKH LQWHU

Key Automaker Execs to Participate in NADA/IHS Automotive

Forum 2011

Top automaker executives will present an industry outlook at one of four panel discus-

VLRQV WKLV PRQWK GXULQJ WKH VHFRQG DQQXDO $X\
,+6

7KH 1$'$ ,+6 $XWRPRWLYH )RUXP 37KH 5RDG $KHDG IR
5LVN 5HZDUG DQG 2SSRUWXQLW\~ ZLOO EH KHOG DW

7KH IRUXP KRVWHG E\ WKH 1HZ <RUN ,QWHUQDWLR
LQGXVWU\ OHDGHUV WR GLVFXVV FULWLFDO LVVXHYV I

*0 &KDLUPDQ DQG &(2 'DQ $NHUVRQ ZLOO GHOLYHU Wk
VSHDNHUV LQFOXGH 1$'$ &KDLUPDQ 6WHSKHQ :DGH 11
PLVW &KLS 3HUU\ SUHVLGHQW DQG &(2 RI $XWR7UDG
LQJ RI¢FHU RI '"HDOHU FRP )RU WKH IXOO DJHQGD RU

Automotive Forum 2011

HOSTED BY THE NEW YORK INTERNATIONAL AUTO SHOW =  APRIL 19,2011

NADA/IHS @
ADA:

= HILTON NEWYORK = NEWYORKCITY

NADA Testifies Before House Subcommittee

on Perils of Multiple Fuel Economy Standards

1$'$V GLUHFWRU IURP $ODEDPD )RUUHVW OF&RQQHOC
GHDOHUV GXULQJ D &RQJUHVVLRQDO KHDULQJ LQ HDL
SURWHFWLRQ $JHQF\fV DXWKRULW\ WR U @ H JU}L

¥

2 A
"4 prote”

from tailpipes.

NOHIAN
/
o0,

Y agenct

OF&RQQHOO WROG D +RXVH (QHUJ\ DQG ¢ H 6XI
redundant set of three fuel-economy standards could hurt auto sales by
LQFUHDVLQJ FRVWY DQG UHVWULFWLQJ YHKLFOH DYD

[ UDJLOH HFRQRPLF UHFRYHU\ DQG KXUWLQJ MRE FUHLI
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NADA News

***** ZLWK WKUHH GLITHUHQW SURJUDPVY DGPLQLVWHUHG-E\

S WLRQ 1+76% (3$ DQG WKH &DOLIRUQLD $LU 5HVRXUFH
NHI A OF&RQQHOO XUJHG &RQJUHVV WR UHWXUQ WR D VLQJO

www.nhtsa.gov

3$XWR GHDOHUV VXSSRUW IXHO HFRQRP\ LQFUHDVHYVY EXW IHGHUDO UHJXOD

WV K

9

1V

WRUV VXFK DV MREV VDIHW\ DQG ARWXFHO\GHPOUH®D DK
HQKDQFH HFRQRPLF JURZWK DQG SURWHFW WKH HQYLUYRC

V R

KLQJHV RQ WKH VXFFHVV RI DXWR PDQXIDFWXULQJ DQG DXWR UHWDRDHZLRYIKYZC

WKDW DUH DIIRUGDEOH DQG LQ GHPDQG2DQG PRVW LPSRUWDQW PRUH IXHO
DQG FUHDWH MREV ’

3'XSOLFDWLYH DQG VRPHWLPHVY FRQALFWLQJ UXOHV FRXOG LQFUHDVH WKH
PRGHOV "~ KH DGGHG 3+RZ LV WKDW JRRG IRU WKH FRQVXPHU" ;I FDU EX\HU
FDU ORQJHU KRZ LV WKDW JRRG IRU WKH HQYLURQPHQW" +RZ LV WKDW JRR

1$'$ KDV HQGRUVHG OHJLVODWLRQ FXUUHQWO\ XQGHU UHYLHZ E\ WKH +RXYV
DQG HPLVVLRQV UHGXFWLRQV ZLWKRXW QHHGOHVVO\ LQFUHDVLQJ WKH FRV

H |

,Q D OHWWHU WR FRPPLWWHH FKDLUPDQ 5HS MWLHG SIWROGCH QWFIRU /B YIL\GO PHV

SRUW IRU + 5 WKH (QHUJ\ 7D[ BUHYHQWLRQ $FW EHFDXVH EHJLQQLQJ L(

IXHO HFRQRP\ WR D VLQJOH QDWLRQDO VWDQGDUGYHUMNKI YUXBaVRRHYRE\ &R

Scam Alert: Bogus Web site and Fake Survey Have No Connection to NADA — Dealers are
VWLOO UHFHLYLQJ H PDLO PHVVDJHV IURP 31%'$ '"HDOHU 6HUYLFHV ~

VXFK D VXUYH\ DQG 1%$'$ GRHVY QRW KDYH DQ 3$G7UDFN" SURJUDP 7KH
1$'$ 1%$'$V OHJIDO DIIDLUV GHSDUWPHQW LV WDNLQJ DFWLRQ WR VWR

NADA Public Affairs Launches New Interview Program ‘AutoFocus with David Hyatt’ — 1$

'$ 79 KDV ODXQFKHG D QHZ LQWHUYLHZ VKRZ 3$XWR)RFXV ZLWK 'DYLG

ZLOO VSHDN ZLWK DXWRPRWLYH LQGXVWU\ OHDGBQW O,\¢ WAK B D:XU0/ WD Ml
%DQNV RQ WKH LPSDFW RI ULVLQJ IXHO SULBMWR@WXWRLWZY HN P, QXK

'HDOHU $FDGHP\ FODVV DQG D GHDOHU IURP :DUUHQWRQ 2UH DERXW

7KH VKRZ LV UHFRUGHG LQ 1$'$1V QHZ VWXGLR DW WKH DVVRFLDWLRQ

RQ WKUHH RI 1$'$V PHGLD SODWIRUP 1$'$ +HDGOLQHV 1$'$)URQW3DJ

'‘DYLG +\DWW = YLVLW WKH 1$'$ 79 VHFWLRQ RQ 1$'$)URQW3DJH FRP

Dealer Executive Education at Babson College August 2011 Class Forming Now — & KDQJH
FRQVWDQW $QG LQ WRGD\{V HYHU FKDQJLQJ ZRUOG \RX FDQ EH D YLF
1$'$V '"HDOHU ([HFXWLYH (GXFDWLRQ SURJUDP DW %DEVRQ &ROOHJH
HOQOWUHSUHQHXUVKLS D GLVWLQFWLRQ LW KDV HDUQHG IRU
SRSSRUWXQLW\ REVHVVLRQ  DUH NH\ 'HDOHU ([HFXWLYH (GXFDWLRQ D
SURJUDP WKURXJK 1$'$ 8QLYHUVLW\ 9LVLW ZZZ '"HDOHU([HF(G RUJ WR
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CADA Board of Directors & Staff

OFFICERS

Chair of the Board
Don Gerbaz
Berthod Motors, Glenwood Springs

Vice Chair
Don Hicks
Shortline Auto, Denver

Treasurer
John Carroll
Ed Carroll Motor Co., Fort Collins

Secretary
Bill Hellman
Hellman Motor Co., Delta

Immediate Past Chair
Mike Faricy
The Faricy Boys, Colorado Springs

DIRECTORS

Gregg Stone
Kuni Lexus of Littleton
Littleton D District #1

Jim D. Lyall
Len Lyall Chevrolet
Aurora B District #2

Doug Moreland
Moreland Automotive
Thornton D District #3

Jack TerHar, Jr.
Sill TerHar Motors
Broomfield — District #4

. Ed Tynan
TynanOs Fort Collins Nissan-Kia-Saab
Ft. Collins B District #5

Todd Maul
John Elway Chrysler Jeep Dodge Ram
Greeley DDistrict #6

John Motschall
Ehrlich Toyota East
Ft. Morgan b District #7

Ben Faricy
The Faricy Boys
Colorado Springs D District #8

Larry Spradley
Spradley Barickman Chevrolet Hyundai
Pueblo B District #9

Jim Morehart
Morehart Murphy Regional Auto Center
Durango b District #10

Mike Marquez
John Roberts Motor Works
Gunnison D District #11

Stephen T. Zeder
Bighorn Toyota
Glenwood Springs P District #12
Chair B Member Services Committee

Jeff Carlson
Glenwood Springs Ford
Colorado NADA Director

Todd Bondy
Murray Motor Imports
LPC Chair

Lee Payne
Clear the Air Foundation
Golden b At-Large

Mark Wallace
Chair B Denver Auto Show Committee
Ralph Schomp Automotive

CADA STAFF

President
Tim Jackson, CAE, CMP
tim.jackson@coloradodealers.org
303.282.1448

Vice President
Tammi L. McCoy
tammi.mccoy@coloradodealers.org
303.282.1449

Bond Coordinator
Linda Toteve
linda.toteve@coloradodealers.org
303.457.5122

Insurance Services - Account Manager
Deb Lay
deb.lay@coloradodealers.org
303.282.1453

Insurance Services - Account Manager
Bob Kogel
bob.kogel@coloradodealers.org
303.282.1457

Field Services Manager
Polly Penna
polly.penna@-coloradodealers.org
303.457.5119

Executive and Communications Assistant
Lauren Stadler
lauren.stadler@coloradodealers.org
303.457.5123

Services Coordinator
George Billings
george.hillings@coloradodealers.org
303.457.5117

CADA Headquarters * William D. Barrow Building ¢ 290 E. Speer Blvd. ¢ Denver, CO 80203
Phone: 303.831.1722 « Fax: 303.831.4205 ¢ Website: www.coloradodealers.org
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Calendar of Events

CADA ONLINE TRAINING CENTER

Online & On Demand Access to the Best Dealership Trainers & Subject Experts
Introducing: The VIP Season Ticket!

JRU GHDOHUVKLSV VHULRXYVY DERXW SURYLGLQJ H[FHOOHQW W
PHPEHUVY $00 OLYH DQG UHFRUGHG VHVVLRQV DYDLODEOH-YLE
DIJHPHQW WHDP RQH ORZ \HDUO\ IHH

, QWURGXFWRU\ 2IIlHU $00 WKH EHORZ IRU MXVW IRU WKH
F7RWDO $FFHVV IRU XS WR OHPEHUV RI \RXU ODQDJHPHQW
$f$FFHVV WR DOO 1(: /LYH 'HDOHUV(GJHS :HELQDUV WKURL

$1$FFHVV WR DOO DUFKLYHG WUDLQLQJ UHFRUGLQJV D
1 $(PDLOHG %HVW 3UDFWLFH DQG &DVH 6WXG\ 5HSRUWYV
- B F$FFHVV WR RQOLQH DUFKLYHV RI PRUH WKDQ %HVW 3U[

H

quest yoitr No-Obligation - No-Pressure Online Demo - Only takes 30 minutes via Internet and Phone
Call Jim Muntz at 800.321.5312 Ext 801 or email at jim@dealersedge.com

l $W WKLV ORZ LQWUR UDWH \RX FDQ WUDLQ XS WR SHUFRPRD

<J

For the most current list of other on-going CADA seminars and events,
please visit the online calendar at www.coloradodealers.org/calendar

EVENT DESCRIPTION DATE/TIME LOCATION

(%,1$5 +RZ QGHSH Q®HN®W Yhursday, May 12 *R WR KWWS FRORUD(
Big Bucks in the Body Shop Business at 1pm Eastern and GHDOHUVHGJH FRP DO[
Online 10am Pacific ZHELQDUV XSFRPLQJ O
html
(%,1%$5 1HBURFHNRWHYV Thursday, May 19 *R WR KWWS FRORUD{L
5HF U XL&MIOHF W URQ (RIEDIO| HavV1pm Eastern and GHDOHUVHGJH FRP DOL
Online 10am Pacific ZHELQDUV XSFRPLQJ (
html
(%,1%$5 &DWHDOBQWKH Thursday, May 26 *R WR KWWS FRORUD(L
)DPLDQ@H G L FIDIDYSH W at 1pm Eastern and GHDOHUVHGJH FRP DOK
Online 10am Pacific ZHELQDUV XSFRPLQJ O
html
6WDWH &HRIPGIOWD Q FH June 21, 22, 23 More registration details
Roll-Out and Training Guide Various locations coming soon!
across the state
&$'$SQQAXMRANHQW Monday, Sept. 12, 201 *UHHQ *DEOHV &RXQWY
Usually a 12pm : ‘HVW -HZHOO $YHOQ]
Denver Shotgun Start HQYHU
Registration coming soon!
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FEndorsed Providers

Vi PINN/ACOL

ASSURANCE

General liability/business insurance for selected industries,
including auto dealers and auto parts wholesalers. Contact

: t i i Wells F
David Cruz at 720.220.1414 or dylan.arnold@fsgi.com. Company; account services provided by Wells Fargo

Insurance Services Mountain West, Inc.
Contact Denny Weber at 1.800.332.9256 or
denny_weber@wellsfargois.com for more info.

Wells Fargo
Insurance Services

The Educated Chojce

Merchant Transaction Processing - Contact Janet Sanders at

303.665.0800 or jsanders@incom-direct.com for more info. ii‘

Dealer Management Systems provider; also offers a full
I(’ PA range of services, including networking, database marketing
consulting, training, field support and financial.
Dealership-specific compliance and employee safety Contact Pamela K. Glisan at 303.646.5208 or
services for environmental regulations, OSHA, Department pamela_glisan@reyrey.com for more info.

of Transportation handling requirements, employee safety,
hazardous materials handling. Contact Patric Timmermans at
303.228.8772 or ptimmermans@kpaonline.com for more info.

SIEGEL
b
CONVIRAINY
1]
For more than 83 years Siegel Oil Company has serviced
car dealers throughout Colorado, providing lubricants,

TELECOM
1 8 4 =G =

chemical and auto parts. Contact Don Siegel, President/CEC
cell # 303-807-1567 or dsiegel@siegeloil.com.

T —

Telecommunications consulting; will review offerings
from most larger providers to obtain the best rates/plans
possible. Contact Lex Brown at 720 214-0961

or lexbrown22@yahoo.com for more info. , d
UniFirst '

f" Uniforms - Services » Solutions
lce DEm Uniform services and solutions
mmfm Contact John Templin at 720.274.0224 or

. . . . John_Templin@unifirst.com for more info.
This new strategic relationship features many benefits

provided by the Office Depot Business Solutions Division.
Contact: chris.grobe@officedepot.com or call 303.408.0159.

Pinnacol Insurance is the Workers Compensation Insurancg

AUTO INDUSTRY RESOURCES
* Auto Industry Division: 303.205.5746, www.colorado.gov/revenue/AlD

« Titles/Registration: 303.205.5608, www.colorado.gov/revenue/dmv (Select OTitle - Register a VehicleO link

» Department of Revenue Taxation: www.colorado.gov/revenue/tax

Bulletin questions or comments? If you have questions about items in this newsletter or suggestions for futur

articles, please contacauren Stadleat 303.457.5123 or e-mail lauren.stadle@coloradodealers.org.

DISCLAIMER: CADA IS NOT AUTHORIZED TO DISPENSE LEGAL ADVICE. THE INFORMATION CONTAINED IN THIS NEWSLETTER IS FOR
INFORMATIONAL PURPOSES ONLY. CADA ADVISES THAT DEALERS CONSULT LEGAL COUNSEL ON THE SPECIFICS OF ANY LAW OR
REGULATION TO ENSURE FULL COMPLIANCE.



